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The Marseilles-based company Mailinblack, specializing in IT  
security, offers a solution that eradicates 100% of all spam e-mails. 
Itôs a simple and intelligent method based on sender authentica-
tion, one that is being endorsed by more and more business users. 
Christophe Baralotto, co-founder and anti-spamming Man-In-Black 
tells us more in this interview.  

> How did Mailinblack come into existence?  
 

Christophe Baralotto : Like most e-mail account users, my co-founding  
partner Michel Féraud and I were having to deal with the spam problem as 
part of our everyday business lives. Originally from the chemical and pharma-
ceutical industries, we decided to diversify our activities by devising a solution 
to the problem of spam e-mails; this led to the creation of Mailinblack in 2003.  
 

> What were your objectives when you started out?  
 

Christophe Baralotto: To begin with, our idea was very B2C-oriented. At the end of 2005, in response 
to the sectorôs needs and following a shift in development strategy towards B2B, we obtained our first 
funding with love money and hired a director of sales to optimize our service offerôs distribution.  
By 2007 our turnover had tripled and we decided to continue our growth by opening Mailinblack  
sales offices, further to a second influx of funds from business angels.  
Today, Mailinblack is headquartered in Marseilles, with a staff of 25 spread between here, Paris,  
Lyons and Bordeaux. To date, we have gained the trust of almost 3,000 clients, of which 99% are 
businesses. The companyôs 2009 turnover remained stable compared with 2008 at around ú 1.5 M, 
despite the recession. This year, 2010, should see a considerable improvement, since we project an  
increase of 50%, thanks to our high client loyalty rate (> 90%).  
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"Since 2003, we have managed to satisfy the needs  
of our customers and maintain their loyalty  

in this anti -spam niche activity"  
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> How does your solution provide added value to your clients?  
 

Christophe Baralotto: Our approach is exactly the opposite to that of competing solutions. Rather than 
focus on what is "bad" like the classic anti-spam solutions on the market, we get rid of spam by concen-
trating on the legitimate e-mails sent to a Mailinblack user. Our solution works using authentication,  
requiring the sender to authenticate him/herself using the same principle as Captcha 
(http://en.wikipedia.org/wiki/Captcha), thus blocking any bulk spamming. Once the authentication has 
been carried out, the message is forwarded to the addressee and the senderôs address added to the 
authorized addresses list. This quick, simple and secure authentication process is only carried out the 
once. The principle is watertight and adapts to every situation: newsletters, automatic repliesé  
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The Mailinblack systemôs principle  
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For further information:  
 

Mailinblackôs website: http://www.mailinblack.com/site/index.php?langue=gb  
 

 

 

> Who are your services aimed at?  
 

Christophe Baralotto: At companies of all sizes, even though our main target is the 50 to 2,000 
user range, and at local authorities such as the Conseils Généraux (département councils), of which 
25% already use our services. We mainly target the French market, even though the systemôs viral 
principle means that from time to time we receive enquiries from the four corners of the world!  
 

> Why did you choose to set up business here?  
 

Christophe Baralotto: Essentially, it was a cultural thing. My business partner and I are both from 
this region; weôre very attached to it and enjoy living here and we have found a dynamic and  
efficient work environment in Château-Gombert. The close proximity of engineering schools,  
enterprise incubators and technology buildings all geared to promote enterprise creation no doubt 
has played a considerable part in our "modest" success. 
 

> What are the projects in the pipeline and the latest developments at  
Mailinblack?  
 
Christophe Baralotto: Since 2003, we have managed to satisfy the needs of our customers and 
maintain their loyalty in this anti-spam niche activity. Thanks to our good financial health and our  
solutionôs ever-increasing recognition ïreflected by the INPIôs trophy award- we intend using 2010 to 
imagine and develop new products that should be on the market within a year, thus capitalizing on 
our client portfolio by further increasing its value. 
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