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> Of dice and men…   
 

Guillaume Briche: Cellcast Media has been involved in the dematerialized 
leisure activities sector since 2003 -our core business previously was 
based around purchasing advertizing space in the press- and has become 
one of the leading digital content and services providers in fields such as 
music, gaming, video and community services. 
 
Cellcast Mediaôs aim is to respond to market demands for ñanytime, anywhereò digital entertainment 
with a new, extended offer designed around the distribution and monetization of digital content, 
mainly distributed online and on a subscription basis. 

 
> Aix – a just reward for their pains!  
 

Guillaume Briche: There were many reasons for setting up in Aix-en-Provence. Faced with the rapid 
expansion of our business, we had started looking for new premises in 2003. We used the opportunity 
to give some meaning to what we were doing and to invest in what really mattered: our co-workers.  
 
After all, we work in a stressful environment and at a demanding pace. We therefore put the idea 
forward to the team and they were all for an improvement in their quality of life.  
Furthermore, Aix-en-Provence offered rented premises that were much more affordable than in the 
Paris area, and in pleasant surroundings to boot. Whatôs more, with the TGV and todayôs means of 
communication, we can work just as efficiently as before.  

A Year in Provence…  
 

Earlier this year, Cellcast Media decided to move its head office 
located in the Paris region south to the Bouches-du-Rhône, 
thus linking up with its operations departments already  
established in Aix-en-Provence and Marseilles. Cellcast Mediaôs 
managing director Guillaume Briche looks back at a successful 
move that was prompted by the strong growth of its business.  

Cellcast Media tells us  
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Find out more:  
 

Download the press kit (in French) 

http://www.hopscotch.fr/00/design/cellcastmedia/index.html  
 

The Cellcast Media website  

http://www.cellcast-media.com  

> They that sow their breath shall reap the  
windfall …  
 

Guillaume Briche: Today, only the financial team is still in 
Paris. We now have thirty or so staff in Aix-en-Provence and 
another team of around fifteen, from one of our subsidiaries, 
working in our IT research and development unit in  
Marseilles.   
 
After a vigorous recruitment campaign in 2009 and the first 
half of 2010, weôre today entering a deployment phase with 
our core products. Weôre increasing our service offerôs  
convergence between home and mobile Internet platforms 
with, for example, the launching this summer of a VOD  
platform in partnership with VirginMega. At the same time, 
were aiming to develop our overseas business, since weôre 
mainly present in French-speaking countries and want to  
export our know-how to other markets.  
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The Cellcast Media   
Figures 

 

 

= ú 37 m turnover in 2008  

(+25 % on 2007 ) 

 

 = 49 staff  

 

= 6 million unique visitors  

to the websites  

it has published  

 

= 300,000 paying subscribers  

 

= 500,000 unique mobile   

Web visitors per month 

 

= 20,000,000 pages viewed  

per month on the mobile Web    

http://www.hopscotch.fr/00/design/cellcastmedia/index.html
http://www.cellcast-media.com/

