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FOCUS  ON  LIFE  SCIENCES  IN  PROVENCE

Supersonic Imagine, the 
innovative ultrasound medical 
imaging company, presented 
recently the validation of a 
worldwide multicentre study, 
based on European recruit-
ment, confirming the benefit 
of ShearWave Elastography™ 
when added to ultrasound for 
improved lesion classification.
ShearWave Elastography™ 
is a breakthrough technology 
that gives additional, important  
information about tissue elasti-
city/stiffness. 
After breast, thyroid and  
abdomen, SuperSonic Imagine  
enlarges the clinical applications 
of its MultiWave™ ultrasound 
system Aixplorer with new, 
dedicated packages: prostate,  
gynaecology, musculoskeletal 
and 3D breast.
SuperSonic Imagine had an-
nounced end of 2010 the 
completion of a €34.5 million 
Series C financing, to develop 
additional clinical applications 
and ramp-up global commercial 
operations (since its creation in 
2005, the company raised about  
72 M€).

Based in Aix-en-Provence, France, 
SuperSonic Imagine is a company 
dedicated to developing a revo-
lutionary ultrasound system: the 
Aixplorer®. 
Engineers from all over the 
world have joined the SuperSonic 
Imagine team and the company 
now has offices in Aix-en-Provence, 
Seattle, London and Munich. 

Ipsogen, Cancer profiler, 
develops and markets molecu-
lar diagnostic tests designed to 
map diseases such as leukemia 
and breast cancer in order to 
guide patients and oncologists 
decisions along their complex 
therapeutic path.
It has recently signed an agree-
ment with Stanford University 
for the worldwide license 
on genomic mutations in the 
LNK gene that will comple-
ment its MPN (myeloprolife-
rative neoplasms) biomarker  
portfolio.
Following the presentation of 3 
promising studies on Genomic 
Grade (a multigene expres-
sion test) at the San Antonio 
Breast Cancer Sympsium 
last December, Ipsogen  
expects to launch its Genomic 
Grade test for breast cancer 
in Q4 2011 which represents a 
high potential for development 
in this major indication.
In line with its develop-
ment strategy, the com-
pany has accelerated its  
international expansion out-
side the Euro and United States 
areas, recording a 43% growth 
in product revenue in Asia, the 
Middle East, Oceania, Africa and 
South America. Even so, North 
America remains the first mar-
ket for Ipsogen representing 
50% of revenue at the end of 
2010. 

Headquartered in Marseilles - 
France, the company has also a 
subsidiary in Stamford, CT, USA. 
(source: Ipsogen)
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PROVENCE GOES “EAST COAST”

Even though Provence Promotion has been involved with 
the Life Sciences clusters on the West Coast of the US 
for a number of years, its «conquest» of the East Coast is 
a much more recent event…
The agency’s aim is to find new partners help promote 
the region’s dynamic spirit, attract new companies in 
Provence wishing to develop their business in Europe. 
It’s to this end that the biotech/medtech workshop 
scheduled to take place on April 13 2011 in Matawan, 
New Jersey hopes to kill three birds with one stone…

One: Reaffirm the partnership with Triana 
New York-based Triana assists French SME’s in the ICT, 
health and green technologies sectors in developing their 
business on the North American market.
Working in tandem allows each party to benefit from the 
combined expertise when responding to the demands of 
companies that have set up in Provence and are looking 
to develop their business in the US -and vice-versa.

Two: Seek membership to the BioNJ cluster 
The BioNJ cluster brings together New Jersey companies 
and research establishments from the Life Sciences sector. 
It is one of the leading American clusters and its members 
include some of the finest academic research facilities on 
the East Coast. 
The biotech & medtech workshop, organized by the 
cluster in partnership with Triana, will be welcoming 
our French delegation to talk about the globalization 
challenges faced by SME’s in the fields of medical 
technology and life sciences.

Three: Obtain a return on its investment 
Clearly, Provence Promotion’s intention is to showcase 
the French Provence region’s know-how and vitality in 
the medical technologies sector with a view to creating 
closer and productive ties with BioNJ. The aim, eventually, 
is to bring about an increase in inward investment by US 
companies in Provence and to encourage exchanges in 
the fields of research and training.

Focus on medtech companies




