Interview with Jacques Pfister

Work, clarify, attract...... in three words ! Jacques Pfister

Improve targeting of companies and the reputation of our region. Jacques Pfister
has only just arrived and he already has a host of good ideas! He is the new pre- At 55 years old, Jacques Pfister is
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He is the former president of the
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assure its development alongside the General Council.

> Although you have only recently arrived, what are your main objectives for Provence Promotion?

We are still in a transient period, but Provence Promotion is an important tool that works on two themes - prospecting and pro-
motion. For prospecting, targeting needs to be improved, while for promotion, conditions have to be created to make this de-
partment better known. We need to develop our arguments with the different players including the MDER and structures set
up by Euroméditerranée in Marseille and the Aix District. Our role also needs to be clarified, to simplify life and to prevent the
same work from being done several times.

> In your opinion, what are the main advantages of the region that Provence Promotion should concentrate on and
develop?

The region is more attractive in some ways than in others, and the net trend is negative. This is unacceptable, because we
have excellent economic assets. | believe that we need to increase our efforts to provide better assistance to companies that
invest here. We need to think about strengthening international links and particularly (and especially) improving housing!



